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PROGRAMMING: 
 

Client-centered approach 
Service availability 

Long-term outcomes 
Access to services 
Meet client needs 

Allow Stand Down to create change 
 
 

Las Vegas Veterans Stand Down 2019  

LOGISTICS: 
 

Event Flow & Organization 
Schedule of Events 

Set-Up 
Floor Plan 

Diverse service representation 
Tracking of outputs, outcomes 

Staff 



Las Vegas Veterans Stand Down 2019  
2019 CHANGES 

New location:  Big League Dreams Sport Park 
Mission Possible Job Fair 1 – 3 pm 

Presenting Sponsors: 
MGM Resorts International 

Vanguard Integrity Professionals  
Cox Communications 

 



Age 
Range

Gender War Eras Served Branch Discharge

21-96 Male = 91% WWII <1% Army 47% Honorable 85%

Female = 9% Korea1% Navy 26% General 10%

Transgender = <1% Between Korea/Vietnam 1% Air Force 13% Other than Honorable 5%

Vietnam 23% Marine Corps 14% Bad Conduct <1%

Post Vietnam 50% Coast Guard <1% Dishonorable <1%

Persian Gulf 11%

OEF/OIF 13%
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DEMOGRAPHIC EXAMPLES 



HOUSING SITUATION 
 

• Homeless, Emergency Shelter 6% (27) 
 

• Homeless, Place not meant for Human Habitation 11% (50) 
 

• Temporary Housing 25% (117) 
 

• Housed, At Risk 9% (42) 
 
• Permanent Housing, Not at Risk 50% (239) 
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DEMOGRAPHIC EXAMPLES 



INCOME STATUS 
 
•  19% of veterans reported no income 
 
• Approximately 64% of households were 

living at or below the federal poverty level 
based on family size 
 

•  41% of participants were looking for work 
 

Las Vegas Veterans Stand Down 2019 
DEMOGRAPHIC EXAMPLES 

Income Percent 
  $0 19.16% 
  $1-500 9.68% 
  $501-$1000 17.05% 
  $1001-$1500 24.00% 
  $1501-$2000 10.53% 
  $2001-$2500 4.42% 
  $2501-$3000 3.79% 
  $3001-$3500 3.79% 
  $3501-$4000 2.74% 
  $4001+ 4.84% 



MEDICAL/MENTAL HEALTH 
 
• 281 (or 59%) veterans 

reported having medical, 
dental, vision problem, or 
combination of those 
problems 

 
• 195 (or 41%) reported 

having a mental health 
problem 
 
 

 

Las Vegas Veterans Stand Down 2019  
DEMOGRAPHIC EXAMPLES 



Las Vegas Veterans Stand Down 2019  

1103 

847 

632 
587 568 

506 

338 
293 

250 
212 

121 115 114 109 96 89 85 61 33 

N
um

be
r o

f V
is

ito
rs

 

Stand Down Services 



• 250 veterans were assisted by Courts  
• 109 visits to Non-court Legal Assistance Service Booths   
• 85 veterans ordered copies of military records or obtained  

 case assistance from the NV Congressional Delegation 
• 25 veterans received benefits assistance from the VA 
• 114 veterans obtained referrals for vision & dental services  
• 115 veterans received haircuts and showers  
• 33 veterans received medical screenings and basic medical 

 care in the Mobile Health Clinic 
• 259 veterans received a hot meal  
• 61 veterans were assisted with free tax preparation  
• 79 veterans received assistance processing applications for 

 Medicaid and SNAP  
• 28 veterans were scheduled for future interviews with 

 employers at Job Fair  
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VETERANS STAND DOWN STORE 



LAS VEGAS 
VETERANS 
STAND 
DOWN 2019  
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Thank you, Volunteers! 



SPONSORS  

Department of Labor – Stand Down support grant 



FOR MORE INFORMATION  
OR  

TO GET INVOLVED WITH STAND DOWN: 

 
Shalimar T. Cabrera 

Executive Director, U.S.VETS – Las Vegas  
Chair, Las Vegas Veterans Stand Down 

 
scabrera@usvetsinc.org 

(702) 947-4442 
 

Website: www.usvetsinc.org 
Facebook, Twitter & Instagram: @USVETSLV 

YouTube: www.youtube.com/usvetsinc 
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